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H  HOUSEHOLD  C.'JLETD.YR    .  . 


■BUrriG  SilE^TS  AT  THE  JAinj.UIY  TTUTE  SALES 


A  radio  tall:  "by  Ivli.ss  Ruth  Van  Doir.a:i,  Bureau  of  Hor.ic  Economics,  delivered 
in  the  Lc'oar'tnont  of  Ag^riculturc  period  of  tiio  Rational  Earn  and  Hone  Hour, 
■broadcast  uv  a  nctv/ork  of  48  associate  IOC  stations,  Taosday,  Ja.nuary  8,  1935, 


IS.  SAjTSBUiyf;  T7ell,  Miss  Van  Denon . wo ' ro  glad  you're  here  ready  to 
s-tart  a  new  year  for  the  Household  Calendar-.: 

HISS  VAl  nEI.^\IT:     Tha::i':  you,  Mr.  Salisbury,  and  I  hope  it  isn't  too  late 
to  v/ish  everybody  a  happy  ITew  Year. 

■  L:a.  SJa.LISI'UHY;    Uot  at  all.     You  can  even  talk  ahout  good  resolu.tions 
if  you  v.'ant. 

MISS  VA2T  nEIIAIT;  That's  an  idea.    You  won't  object  then  if  I  lead  off 
\7ith  sone  cood  resolutions  .-for  consumers? 

HK.  SALIS3USI!  No,  indeed,  go  ri,,ht  ahead.  Now's  the  time  I  "believe 
for  the  cons'on&r  to  malce  his  voice  heard  in  the  l;and. 

MISS  VM  DEi.LUT:    You  agree  with  Miss  Rv.tli  O'Brien  then.    You  laiow  she's 
been  repreventing  the  consumer  at  a  lot  of  meetings  tliis  past  year.     She  thinks 
the  time  h::,s  come  for  us  consumers  to  speak  up  and  bo  heard,  not  just  seen.  So 
the  other  day  just  for  the  fun  of  it  wo  sat  down  ivid  drov/  up  some*  good  resolu- 
tions for  ourselves  as  consumers. 

Here' s- the.  first  one: 

1.  'Resblvod  that  during  19  35  I'll  exorcise  my  rights  as  a  consumer  in 
all  the  purcho.se s  I  moke. 

2.  Resolved  that  before  I  go  out  to  m.ako  an  important  purchase,  I'll  sit 
dovra.  o.nd  thinly  what .  qualities  I  wo/nt  in  the  article  I'm  set  oing  out  to  o'oy. 
Then  I  v/on't  be  carried  away  by  high  pressure  S' desman  ship  into  ta2-i:ing  some- 
thing I  don't  v.fant  or  need. 

3.  Resolved  that  I'll  ask  intelligent  questions  about  goods  before  I 
buy.     And  I'll  keep  on  asking  thorn,  -ontil  I  got  definite  inform.aGion  about  the 
quality  of  the  merchandis-o.  ■  ; 

4.  Resolved  that  I'll  road  all  laools  carofv^illy.  I'm  tired  of  hig'v. 
souading  words  that  m.'\ke  everything  ap-oear  "er^tra  fine"  and  the  "best  ever." 
I  want  real  fa.cts  on  labels. 

5.  Resolved  that  I'll  watch  for  grades  on  articles  cjid.  b-uy  graded  goods 
whenever  I  can.    Ajid  I'll  educate  myself  on  the  meaning  of  these  grade  names. 
Eor  exsLirolc,  if  the  milk  in  my  commtmity  is  sold  as  Grade  A  or  B,  I'll  find 
out  what  that  moans.    And  the  next  time  I  bu^/  canned  tomatoes  or  corn  or  beans, 
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I'll  ask  for  those  marked  Grade  A,or  B.  or  C .  depending  on  how  I  want  to  use 
them. 


MR.  SALISBURY:  Well,  Miss  Van  Deman,  it  so'onds  to  me  as  thoiagh  you  were 
going'  to  help  the  producer  and  the  storekeeper,  as  well  as  yourself,  "by  all 
this.     Ydii'i?^  the  kind  of  a  consumer  I'd  like  to  do  "business  with,  if  I  were 
selling- goods.' •  ■ 

MISS  VAN  DMAIT;  Yes,  I  think  it  does  work  that  way.     Here's  a  good 
e:ra.mple  in  connection  with  some  of  the  January  white  sales.     I  don't  knov/  just 
what  started  the  custom,  hut  anyway  right  after  the  holidays  a  great  many  stores 
always  hold  "big  sales  of  sheets  and  pillow  cases  and  towels  and  table  linen. 
Lots  of  women  plan  to  stock  up  for  the  whole  year  at  these  white  sales.  And 
that' s  a  good  idea. 

Last  winter  out  in  Cincinnati,  Ohio,  Miss  Rosamond  Cook,  a  textile 
export  in  the  university  there,  worked  out  a  plan  with  the  stores  to  lahel  the 
sheets  at  their  white  sales  with  definite  facts  ahout  quality.    Miss  Cook  and  her 
students  helped,  test  the  different  sheets  for  "breaking  strength,  thread  count, 
weight  of  the  fah?ric  per  square  yard,  and  amount  of  dressing  used  in;  the  fabric. 
Severn!  of  the  women's  organizations  in  Cincinnati  took  up  the  idea  and  held 
meetings  to  discuss  these  different  marks  of  qup.lity  in  a  cotton  sheet.  The 
stores  put  these  facts  into  their  advertisements  and  had  "big  placards  around 
the  7;hite  goods  department  while  the  sale  was  going  on.     The  result  was  that 
when  the  women  went  to  the  sale  they  knew  exactly  what  to  look  for  to  suit 
their  partic-jlar  needs.    And  the  merchants  had  not  only  the  goods  to  sell, 
"but  real  fo.cts  about  the  qu^ality  of  these  goods.     There  was  greater  satisfaction 
all  around. 

MR.-  SALISB"[JRY;    Are  any  stores  going  on  with  the  plan  this  year? 

MISS  VALT  DMAJJ:    Yes,  I  had  a  message  from  Miss  Cook  yesterday  saying 
that  six  Ohio  stores,  and  some  in  other  States,  are  cooperating  withworaen's 
clubs  in  this  way.    And  the  Consumers'  County  Councils  are  taking  it  up.  I 
read  a  news  item  telling  how  the  council  in  Wichita,  Kansas,  is  working  it  out 
with  the  local  retail  dry  goods  associo.tion  and  the  Chamber  of  Commerce, 

.MR.  SALIGBURY;  Well ,  that  shows  that  consumers  aren' t  so  d-umb .  as  we 
often  hear,  or  the  merchants  either.  ' 

But,  Miss  Van  Deman,  I  always  supposed  there  were  labels  on  sheets  that 
told  a  lot  about  their  quality.     Isn't  that  the  case? 

MISS  VAU  DEI'.IACT;  Uo,  I'm  sorry  to  say  it  isn't  for  most  of  the  sheets 
sold  at  retail.  Here,  for  example,  look  at  this  folder  sent  out  from  a  big 
department  store  advertising  their  January  white  sale. 

MR.  SALISBURY;  Seems  to  be  mostly  about  price,  and  whether  the  heme  of 
the  sheets'  are  plain  or  hemstitched.  I  don't  see  a  thing  about  thread  count, 
and  breaking  strength  of  the  fabric,  and  amount  of  dressing  in  the  cloth,  and 
those  other  points  you  mentioned.     ,    ,. |.  .    ;  j.  v,'- 

MISS  IM  DEI'iAIT;  No,  they  arenU  there.     But  if  that  company  wanted  to 
sell  sheets  to  a  big  hospital  or  a  hotel,  they  couldn' t  do  a  nickel's  worth 
of  business  until  they  furnished  those  facts. 


i 


MR.  S^VLIS^URY:     By  the  way,  v/hat  does  this  mark  "torn  length"  mean 
atout  a  sheet? 

MISS  VM  DEI'iAIT.:  Well,  if  you  see  "108  inches,  torn  length"  on  a  sheet 
lahel,  that  means  that  a  piece  of  goods  108  inches  long  was  torn  from  the  holt 
of  sheeting.     Then  the  hems  were  turned.     So  the  finished  sheet  is  just  as 
many  inches  shorter  as  the  hems  are  v.'ide.     In  other  words  the  finished  sheet 
is  not  108  inches  long,  it's  more  likely  104  or  105  inches.    But  in  this  way 
torn  length  is  a  mark  of  quality.     The  hems  run  straight  with  the  thread  of 
the  goods.     They  lie  true  and  straight  after  the  sheet  is  laundered.  Some- 
times inferior  quality  sheets  are  cut  instead  of  torn,  and  the  hems  on  these 
cut  sheets  run  all  skew-gee  after  they're  washed. 

ME.  SivLISBURY:  Haven't  you  home  economics  people  put  out  a  leaflet 
ahout  "buying  sheets? 

MISS  VM  DEM-tVU;  Yes,  it's  called  "Quality  Guides  in  Buying  Sheets  and 
pillowcases."    It»s  5  cents  a  copy  from  the  Superintendent  of  Docunents  of 
the  Government  printing  Office. 

Well,  time's  up.     Goodhye,  everyhody,  and  a  happy  New  Year  to  you  all. 


